
MEMORANUDM 
 
Jan. 14, 2013 
 
To: Dr. Julie Dodd 
From: Michael Stone 
RE: Proposal for undergraduate communications course 
 
Name of course: Being Competitive in the Media Industry 
 
Course level or course number: 
4000 = senior 
 
Explain if this course or a similar course being taught at UF or elsewhere: 
 
Indiana University—JOUR-J261: Branding Yourself 
“The changing world of work means that people entering the job market can no longer 
rely on traditional job search methods such as on-campus interviews, job fairs, mass 
mailing of resumes and responding to postings. Most internships and jobs are now found 
by student-driven methods such as researching employers, networking, informational 
interviewing and proper follow-up. This course will help students become highly 
competitive applicants by developing professional etiquette, job search skills and career-
related experience.” 
 
Ohio University—JOUR 4530 Strategic Social Media 
“Help students understand why and when to use social media for the purpose of building 
relationships and creating conversations with stakeholders and key audiences. Will build 
on the students’ basic foundation of how to use social media tools, adding depth to their 
understanding through discussion of related strategic communication concepts and 
theories.” 
 
Explain why you want to develop this course: 
By their senior year, communications students might have heard quite a bit of doom and 
gloom about the media industry and finding work in it. There are, of course, still plenty 
of jobs out there, especially in the ever-expanding realm of online media. So this class 
aims to provide some reassurance as they approach graduation. It will improve their odds 
by strengthening their portfolio, application packets and online presence. The college 
will, in turn, hopefully see some upticks in job placement numbers.  
 
Size of course: 
15 
 
Brief description of course: 
This class is meant to provide communications students in their last semester with a bit of 
reassurance in choosing media as a career and the ability to find work in it. This class 
doesn’t come with the guarantee of landing a media job or work in general. But by 



putting forth their full effort, students will set themselves apart from their peers 
nationwide. The nature of this course’s projects makes it most obvious for those in the 
journalism track. But given the increasing crossover in the industry, any mass 
communication major is welcome pending prior instructor approval. 
 
List five to seven student learning outcomes (SLOs) for the course: 

-‐ To apply for real-world internships and jobs. 
-‐ To develop and/or improve a high-quality resume and cover letter, adjusting them 

to fit each opportunity you apply for. 
-‐ To understand the ever-increasing relevance of the Internet in the media industry. 
-‐ To prepare and/or improve a professional WordPress site. 
-‐ To utilize the Professional WordPress text to increase the visual appeal and 

navigability of your website.  
-‐ To launch and/or maintain Twitter and Facebook accounts that complement either 

you as a professional or the bigger purpose of your website. 
-‐ To eliminate any unprofessional aspects of your online presence. 

 
List at least two graded activities you would use to assess student learning: 
Portfolio centerpiece: writing an in-depth story, or producing a lengthy yet impactful 
video 
Developing a professional WordPress site 
 
What could be the required textbook for the course?  
Williams, Brad; Damstra, David; Stern, Hal (2013). Professional WordPress: Design and 
Development.  
 
What questions do you have or what issues do you need to resolve regarding 
developing this course? 
 
What is a good number of students? 
 
What should the prerequisites be? 
 
What is the best time of the day for student attentiveness? 


